
1.  Pack of Lies:  The Advertising 
of Tobacco (Jean Kilbourne and 
Rick Pollay, Sut Jhally editor) 

Suggested age group:  6th grade 
 Although the copyright is 
2002, this was clearly filmed much 
earlier.  It is a recording of 
Kilbourne and Pollay giving 
speeches at a conference with their 
visual aids and crowd shots 
interspersed throughout.  Some of 
the vocabulary might be a bit 
inaccessible to younger viewers 
and some statistics are outdated.  
The DVD is very straightforward; 
possibly showing only one or two 
sections would convey information 
without seeming too long.  The 
Kilbourne sections are a bit more 
‘watchable’ than Pollay. 
Intro:  A musical montage and 
introduction of Kilbourne and 
Pollay—not necessary to show 

Targeting Kids:  They point out that 
Joe Camel’s face looks like ‘boys 
private parts’ 
Media Censorship:  some good 
visual aids at the beginning of the 
section. 
Action:  Some good advice and 
humor with Kilbourne.  It also 
includes some global impacts. 
 
 
2.  Slim Hopes (Jean Kilbourne, 
Sut Jhally editor) 
Suggested age group:  7th grade 
This DVD is just the emphasis on 
‘thinness’ in advertising vs. the 
usual Jean Kilbourne women in 
advertising speech.  Although 
filmed a while ago and slightly 
outdated at times, it has great 
information.  While obviously 
targeted at girls, it is important for 
boys to be aware of this information 



as well in light of their increased participation in many of the same behaviors.  Includes some 
comments/jokes that are more intended for adults, along with a few presentations of the 
sexualization of food etc. 
Intro:  A musical montage using an old sounding song about how women should ‘keep young 
and beautiful if you want to be loved’ while showing women in advertising.  Could be interesting 
to deconstruct the intro. 
Impossible Beauty:  a good illustration of using computers to generate perfection in the 
beginning of this section.   
Constructed Bodies:  …including a discussion on breast implants and showing sections of Pretty 
Woman (the body double)… 
  
 
 

3.  Mickey Mouse Monopoly:  
Disney, Childhood, and 
Corporate Power 
Suggested age group:  good for 
any age 
This DVD is a series of interviews 
with images and video 
interspersed throughout.  It 
includes multiple interviewees 
with a variety of points.  This 
DVD might be best for students 
old enough to be able to look 
critically at their own opinions 
regarding Disney.  A couple 
wonderful sections on 
representation. 
Disney’s Media Dominance:  It 
includes a discussion about media 
controlled by a small number of 
very powerful companies (i.e. 
Disney) and how Disney’s broad 

control is global.   
How to be a Girl?  How to be Boy?:  Gender representations and how they develop in young 
children.  A great section that could be very eye opening on its own. 
Indian, Hyenas & Chihuahuas:  Another great section on representations (specifically looking 
at the choices made on representing minorities as animals).  Excellent on its own or along with 
the previous section. 
New York Times article:  “It’s racist, but hey, it’s Disney” 
 



4.  Recovering Bodies:  Overcoming 
Eating Disorders (Jean Kilbourne)  
Suggested age group:  7th  
This DVD includes interviews with 
several different people (mostly 
women) and does not show Jean 
Kilbourne.  It was filmed several years 
ago, but still seems applicable.  The 
people included are mostly college 
students, but are also discussing events 
that happened before college. 
(see insert for timing and topics) 
Intro:  a musical montage (skipable) 
The Student Body:  possibly good for 
Seniors about to go to college, 
otherwise skip 
The Controlled Body and The 
Punished Body:  A series of personal 
testimonials of individual struggles.  
Includes two males (one homosexual). 
 
 
 
 
 
 

 
5.  Behind the Screens:  Hollywood 
Goes Hypercommercial 
Suggested age group:  could be used 
for any 
This DVD is a series of interviews with 
examples and visual aids interspersed.  
There are also several good graphics 
used to explain the content.  You could 
very easily use only a section or two to 
get your point across without showing 
the entire DVD. 
(see insert for timing and topics) 
Intro:  The intro is a very good 
introduction and could be shown to 
students all by itself. 
Product Placement:  A good discussion 
of product placement with many good 
examples. 



6.  Tomorrow’s Children:  
Partnership in Action, Featuring 
Riane Eisler 
Suggested age group:  A resource 
for parents and teachers 
This DVD is an interview with 
Eisler with visual aids interspersed 
and comments from teachers and 
students using her methods. 
(see insert for timing and topics) 
 
 
 
 
 
 
 
 

 
 
7.  Deadly Persuasion:  The 
Advertising of Alcohol and 
Tobacco (Jean Kilbourne) 
Suggested age group:  Tobacco 
segment for 6th grade; Alcohol 
segment for High School unit 
This is a recording of Jean 
Kilbourne’s speech presentation on 
the topic, interspersed with visual 
aid examples.  The abridged version 
would work quite well to get the 
point across.  (better than ‘Pack of 
Lies’) 
 
 



 
8.  Reviving Ophelia:  Saving the Selves of 
Adolescent Girls (Mary Pipher) 
Suggested age group:  7th grade 
There are two different versions of this DVD:  
the classroom (abridged) and home (extended).  
It is a recorded speech (interview style) with 
Pipher, so the shorter version is indeed more 
‘classroom’ friendly.  There are bulleted 
informational ‘notes’ of what she says, that 
would lend themselves well to actual note 
taking during the film.  Although it’s just 
Pipher speaking with examples and words 
superimposed, it is pretty engaging.  It’s a nice 
variety from all the Kilbourne films. 
 
 

 
9.  Indymedia’s War and Peace Trilogy 
Suggested age group:  8th grade and High School 
This DVD is a collection of several different projects.  It includes extensive classroom features 
on the DVD, like a synopsis and study guide for each section (plus and extra chapter each).  The 
language is fairly complex in the written parts, lending the extras more towards high school 
students.  As the cover notes:  This video contains graphic imagery showing the violence of war. 
 Independent Media in a Time of War:  “Part scathing critique, part call to action, 
Democracy Now! Host Amy Goodman argues that dialogue is vital to a healthy democracy.”  
29:00  This section is largely a voice over recording of Amy Goodman while pictures and 
footage scroll across the screen (it barely shows Goodman at all—always something to look at).  
Although her viewpoint is clearly anti-war, she is well researched and would be a good example 
to show in comparison to standard newscasts. 
 Voices Against War:  F15 NYC:  “Chronicles the experience of ‘ordinary’ people o the 
streets of Manhattan as they joined millions around the globe in ‘the World Says No To War’ 
protests.”  21:43  This segment is a montage of various protestors.  It shows a wide variety of 
people and styles of protests.  
 Women’s Fast for Peace:  “With the invasion of Iraq looming, more than 125 women in 
upstate New York fasted to create a culture of peace rather than war.”  29:00  This section is 
another montage with short interviews/speeches given by some of the women who participated 
in the fast.  There is a somewhat distracting music sampling that is intertwined through parts.   



 
10.  Tough Guise:  Violence, 
Media, and the Crisis in 
Masculinity (Jackson Katz) 
Suggested age group:  could be used 
for any; 7th grade 
This DVD is similar to other 
Katz/Kilbourne/Jhally films.  It starts 
out with a musical montage (uses 
Pearl Jam’s Better Man—would be 
interesting to deconstruct on its own) 
and is an interview with interspersed 
footage and photos.  There are a 
couple points wherein curse words 
are used (include a segment of 
Andrew Dice Clay and the F*** 
word, and another in a hate message 
example.) 
 
 
 
 
 
 
 
 
 
 
 
 

 
11.  Constructing Public Opinion:  
How Politicians and the Media 
Misrepresent the Public 
Suggested age group:  high school 
This DVD is largely an interview with 
Justin Lewis with video, photos, and 
diagrams interspersed.  Sometimes the 
language and concepts are a bit complex 
for middle school, but could be used at 
the 8th grade level too.  It provides a 
good look not only at the use of polls and 
media manipulation of public opinion, 
but also at our basic perceptions of 
‘liberal/Democrat’ and 
‘conservative/Republican’.   



12.  Spin the Bottle:  Sex, 
Lies & Alcohol 
(Kilbourne/Katz) 
Suggested age group:  high 
school, especially 
upperclassmen 
Another Kilbourne and Katz 
production, this is similar to 
other videos, except with the 
focus on college alcohol use.  
It could be very good for high 
school students who often 
look up to college-age 
students, and especially for 
those intending to seek higher 
education.  It covers the 
pressures of alcohol use, 
consequences, etc., but with 
the bulk of the talking done 
by college students, this DVD 
lends itself better to students 
identifying with the message 
bearer than just watching 
Kilbourne/Katz talk. 



13.  Playing Unfair 
Suggested Age Group: 7th-
12th 
Suggested subject: Media 
literacy, Gender studies, 
Social studies (Civil Rights 
Movements) or 
Health/nutrition 
This is an engaging and 
relevant film. As a heads up, 
there are some provocative 
poses shown depicting 
female athletes but nothing 
too risky. Athlete 
commentary is interspersed 
with images and live footage. 
The image of women in 
sports is analyzed along with 
homophobia in sports. It 
studies the line between 
feminine and macho and how 
this affects viewers and 
athletes a like. 
Study guide available @ 
www.mediaed.org 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 



 
14.  Advertising and the End 
of the World 
Suggested age group: 8th-12th 
grade 
Suggested subject: Western 
Civilization, Social Studies, 
Environmental Studies, 
Economics or English 
This film is mostly narrated 
with few images. The topic is 
important and relevant but the 
presentation of the information 
may work better for older 
students. This film looks at the 
relationship our culture has with 
products and advertising and 
the global effects of our 
consumption. 
Study guide available @ 
www.mediaed.org 
 
15.  Off the Straight and 
Narrow 
Suggested age group: 10th-12th 
grade or a mature audience 
Suggested subject: Social 
Studies, Gender Studies or 
English 
This film provides a historical 
look at the gay movement and 
the coinciding gay 
representation in the media. The 
film contains several interviews 
and film/TV/music clips. It 
points out gay stereotypes that 
have been presented in the 
media over the years. 
Study guide available @ 
www.mediaed.org 
   



16.  Money for Nothing:  
Behind the Business of Pop 
Music 
Suggested age group: any age 
Suggested subject: History, 
English or Economics, Music 
This film examines the 
monopoly of popular music 
that has happened over the last 
decade. Popular music artists 
who have strayed from 
mainstream record companies 
are interviewed and present 
ways in which to get involved 
in the independent music 
movement and to prevent 
complete corporate control 
over what music we are 
allowed to buy, see and hear. 
Most students would find this 
video engaging and relevant to 
their lives. 
Study guide @ 
www.mediaed.org 
 
 
 
 

 
 
 
 
 
 
 
 



 
17.  The Overspent 
American 
Suggested age group: 8th-
12th 
Suggested subject: 
Economics, English, Western 
Civilization or Environmental 
Studies. This film is engaging 
and important in studying our 
commercialized culture.  
Americans are spending more 
than they ever have on 
material goods and falling 
more and more into dept. This 
film looks at the social and 
environmental costs of this 
heightened consumption. I 
think this would provide for 
lively debates. 
 
 
 

18. No Logo 
Suggested age group: 10th-12th or more 
mature audience 
Suggested subjects: Ethics, Environmental 
Studies, Economics, Marketing/Design or 
English 
This film examines the current trend in 
advertising in which lifestyles instead of 
products are sold. It critiques corporations’ 
use of public spheres for advertising and 
their practices surrounding cheap foreign 
labor to produce a product. It examines are 
obsession with certain brand names and 
where this obsession comes from. It is 
heavy on the lecturing and might lose a 
younger crowd, although the information is 
important and useful. I found it helpful that 
they also gave suggestions for how to resist 
complete corporate monopoly of the free 
market. 
Study guide available @ 
www.mediaed.org 
 



 
19.  Killing us Softly 3 
Suggested age group: 7th-12th 
grade 
Suggested subjects: English or 
Health 
This film is a video of a Jean 
Kilbourne lecture containing 
print and live ads. It is very 
similar to her first two films on 
the topic of women in the 
media. If you have seen the 
others I would skip this one. 
The main difference being that 
she covers the concept of 
silencing women in ads, the 
sexualization of very young 
girls, the connection between 
violence and sex and the 
increase of male objectification.  
Her arguments are succinct and 
articulate. A good introduction 
to the subject. 
Study guide available @ 
www.mediaed.org 
 



 
20. Rich Media, Poor 
Democracy 
Suggested age group: 7th-12th 
Suggested subjects: English, 
U.S. Government, Civics or 
Journalism 
This film examines the 
monopoly of media ownership 
in our country. It critiques the 
lack of regulations in the 
private sector and how 
journalism is currently used for 
profit gaining instead of 
information giving. It is a bit 
heavy on the lecturing and may 
work better for an older 
audience. 
Study guide available @ 
www.mediaed.org 


